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A unique opportunity 
to take this further.



NFP in Greece-wise Comms-wise Visibility-wise

A  m e m o r a b l e  f e s t i v i t y — a  b e a c o n  o f  y e a r s  o f  d e d i c a t i o n  

…the 30-year journey of EEA 
Grants in Greece came to life, a 
beacon highlighting years of 
efforts dedicated to empowering 
communities, strengthening 
resilience, and fostering 
partnerships across borders.

Since the foundation of the NFP in 
2017, we have evolved into a 
Community not just about Comms 
moving from a grassroots endeavor 
to a well-recognized force. 

Five years ago we started with 
simple, fundamental questions: 
“Do we have a logo? Should we be 
using it? How do we make 
ourselves known?” Today, these 
modest beginnings have evolved 
into a testament to our capability 
to implement Comms within the 
realm of the Grants.

The events offered visibility and 
impact to political leadership and  
the broader public. It was more 
than just recognition—it was about 
amplifying voices, nurturing our 
sense of community, and building a 
strong foundation for future 
pursuits. 

Financial Mechanism-wise



A n  e s p e c i a l l y  v a l u e d  s u p p o r t e r …

…was the Thessaloniki International Film Festival
which endorsed our 30th anniversary and supported
us with an array of communication provisions,
including among others:

• a venue for the event and art installation at the port;

• a full-page listing in the screening program booklet;

• mention in the Festival's Official Catalogue under the 

"Parallel Events" section;

• recognition of the EEA Grants during the press 

conference;

• inclusion in special press releases for the festival's 

parallel events.



B u i l d i n g  o n  t h e  a n n i v e r s a r y ’ s  v i s u a l  i d e n t i t y …

We developed a cohesive set of materials to signify
this milestone and harmonize with our online and
offline activities:
• Backdrops
• Roll-up banners
• Swag items (Greek silk scarves, umbrellas, cufflinks)

We also customized accordingly:
• our SoMe accounts
• our site’s URL

Created a dedicated newsletter
• launched as part of our #WeCanBecomeMore

campaign (banner on the right)



A n d  c r a f t e d  “ S a v e  t h e  d a t e s ”  a n d  i n v i t a t i o n s

Each element worked together to create a unified and
impactful celebration, magnifying our message and
strengthen our connection with our audience.



S w a g  i t e m s

A network of women who experience challenges in their
lives and are supported educationally and professionally
through this cooperation.



B e h i n d  t h e  s c e n e s …

We started researching past funding periods’
projects three years ago, addressing gaps in content
and sharing stories of impact;
• this journey and the 30-year celebration

converged perfectly with the launch of our
national campaign, #WeCanBecomeMore

—a slogan that denotes transformation, boundless
potential and collective progress.







N e x t  s t e p s

We need to elevate visibility after gaining traction

through media, political channels, and social media

ads:

• Strengthen community and grassroots engagement

• Expand digital storytelling 

• Explore new media channels 

• Evaluate for continuous improvement

• Stay adaptable and open to new opportunities



Looking forward to seeing how we can build on this together.


